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Home appliances and entertainment drive sales
on Black Friday

Black Friday week 2023 vs average week (revenue growth)
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= Deep Fryers
+320% [/ =\
AR / VR Glasses +164 9
0
0
+143 % Home Shavers
Mini Bluetooth Appliances
speakers 142 %
J. Vacuum Cleaners

+164 %
TV sets +159 9%

Hot Beverage Maker

Source: GfK Market Intelligence: Sales Tracking, comparison Black Friday 2023 to 2022; sales value (NSP) EUR of all weekly tracked product groups for all displayed countries; tracked product groups differ between countries. Black Friday Dynamics 2023



Who are the winners
and losers of this year’s
Black Friday?
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Wer sind die Gewinner und
Verlierer des diesjahrigen
Black Fridays?
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