Innovation journey of robot vacuum cleaners

Fvolution of features

All figures are sales value USD share %
in robot vacuum cleaner total O

O Q1 /2021

Camera & Laser 10 %
O Ql / 2019 Navigation

Smart Share 63 %

Q1 / 2017

Total Vacuum
Cleaner Share 13 %

Smart Share 30%
Dry suction 68 %
/ Only

Source: GfK Market Intelligence Sales Tracking: Period 2017-Q1 2023 Sales Value USD growth
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Q1 /2022

Dockingwith 3%
wet & dry

extraction

Dry & wash 4 %

BERLIN, 1-5 SEP 2023

O

Q1 /2023

Total Vacuum
Cleaner Share 22 %
Smart Share 94 %
Docking with 16 %
wet & dry

extraction



